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APPENDIX XIl - NESTLE OMEGA PLUS DIFFUSION PATTERN
Product: Omega Plus products plus extended brands. (All have same logo)
1999 2000 2001 2002 2003 2004

Region |Country Q3 |Q4|Q1 (Q2 Q3|Q4 |Q1 Q2 Q3 Q41Q1 Q2|Q3]Q4|Q1|Q2|Q3|Q4 Q1 |Q2 Q3 Q4
North America - NONE
Europe

Greece [ [ [ | [ ] | | [vcreamer] | | | | | | |
Latin American

Brazil 2-milk 3 (1- cream cheese; 2-yogurt

drink)

Mexico 1-milk 1-milk

Guademala 1-milk

Argentina 1- 1-milk

yogurt

Chile 1-milk
Far East

Malaysia 1-milk 1-yogurt 1-milk,

soy

Singapore 1-milk 1-milk

Philippines 1-milk

Taiwan* 1-milk

* Klim brand
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